
             BEFORE                         your wordsm ith’s strategy ...

“Love the wordsmithing; the way Sandy

made my document come alive... the

phrases are excellent; talk to my

potential audience.” /D. Daye, speaker

wordsmith@

@ SandyRoss.ca  

Tips from your wordsmith Word’s Worth  519.472.5322  Sandy Ross

     S help client prioritize (3) marketing pieces to stagger budget
     S list of services is now ‘your change catalysts’ (active, implies

results); ‘your’ personalizes, lets reader feel already a client
     S make subtitles larger, and reword them as types of clients

(to humanize), rather than as a service (thing)
     S intro each sub-topic with inspirational quote borrowed from

client’s website (reinforcing it, too)
     S use ‘Impact’ (business name) as verb:  If any of the above

services feel like a fit is now ‘when this sort of journey feels
like a fit, we’re here to Impact your move forward’

     S 2-column gives more above-the-fold positioning
     S to brand visually, use corporate colours, mimic logo’s font,

use logo’s butterfly as bullet point.

BEFORE

click/tap for full view of ‘AFTER’ as at le ft

And for this speaker’s one-sheet, your
wordsmith’s strategy...

S  open with compelling question so
      reader identifies with wanting solution
S  reword to show benefits (“You, too”)
      instead of features (“Doug is/had”)
S  large amount of text is daunting read:
      columns / white space give eyes a rest
S  smile acquaints, face/name recognition

“Wow! Working with Sandy is a dream. Her insights help me tap

into how I want to get my message across. I love that this is one

page now; how my p icture and logo come through... think I’ll

do the same for my newsletter.” /repeat client, T. Ross, coach

click/tap for full view of ‘AFTER’ as below
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